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What is Two Sides?

• Industry-funded non-profit present globally in 5 continents 

• >1,000 members from the Graphic Communications Industry

MISSION

1. Provide verifiable information 

on why print & paper can be a  

sustainable way to 

communicate.

2. Dispel common environmental 

misconceptions.



>160 Members & Allies in North America

• Paper producers and merchants

• Printers and converters

• Suppliers to the pulp, paper and 

printing industries

• Publishers

• Environmental think tanks  

• >12 universities

• Industry & trade associations



Decline in 
Paper Use

Multiple Organizations Addressing the Decline in Paper Use

All organizations 

listed sit on the 

Two Sides Board of 

Directors or one of 

our three Task 

Forces



International survey of consumer preferences, 

attitudes and trust

• >10,700 consumers (Toluna, June 2017)

• Australia, Brazil, France, Germany, Italy, New 

Zealand, South Africa, Spain, the United Kingdom and 

the United States.

• Report explores:
• Reading preferences + reading frequency for different forms of 

communication channels

• Trust & understanding in news media channels

• Attitudes towards advertising & marketing channels

• Attitudes towards the drive to all digital-based communications



Print Power  Presentation to Canon, 4th February, 2010



Overall Findings

Consumers trust, enjoy and gain a deeper understanding of information 

read in print, with signs of digital fatigue and concern for electronic security 

and privacy evident.



Report and Key US Findings available HERE

http://twosidesna.org/Survey2017


1. Many consumers prefer and enjoy reading 

in print







• Magazines (66%)

• Books (62%) 

• News/newspapers (61%)

• Generational differences: 

• 74% of >55s prefer to read news in print

• Younger = less likely to prefer print 

• 35% of the 18-24 years olds chose print. 

• Smartphones - most popular format for news 

consumption for 18-24 year olds at 29%.

Print - The preferred choice for recreational 

reading in the US



What about bills and statements?







More on bills statements

•40-50% prefer to read bank, internet and phone statements on 

their computers. 

•Printed statements preferred by 32-52%, esp. for important 

documents.
• Tax statements (52%) 

• Personal information from doctors / hospitals (49%)

•65% prefer to receive bills & financial statements through a 

combination of both online and on paper. 
• <45 age groups had a stronger preference for digital options



2. News consumption habits are changing

• U.S. consumers still spend a lot of time reading printed 

products every week.

• 64% of respondents would be very concerned if printed 

newspapers were to disappear in the future.

• 39% read printed newspapers daily and a further 24% read 

a paper 1/week. 

• 61% prefer reading news in print…BUT

• …more people are reading news on e-devices (than print) 

on a daily (42%) & weekly (32%) basis. 

• 67% of 18-24 y.o. prefer to get  news online for free & 52% 

say they will read more news online in the future.



3. Consumers want to retain the right to 

choose how they receive communications





“Opting-in” for paper and paper fees are 

becoming more common

CLICK HERE TO GET OUR  FACT SHEET

Many aren’t computer-savvy, don’t use 

computers + 49% don’t have a reliable 

internet connection & want paper 

http://www.twosidesna.org/includes/files/upload/files/Consumer Choice is Being Removed by Corporations v3_edit(1).pdf








4. Print provides more privacy and security, 

and is more trusted











6. Concerns about the impacts of digital 

consumption on health

What impact are technologies such as computer games, the 

Internet and social media having on the brain? 

SEE: http://www.susangreenfield.com and Screenagers

https://www.screenagersmovie.com/
https://www.screenagersmovie.com/
http://www.susangreenfield.com/
https://www.screenagersmovie.com/








Younger age groups are the MOST concerned

• I spend too much time on e-devices: 

• 65% for 18-24 year olds

• 54% overall

• I am concerned the overuse of e-devices is 

damaging to my health: 

• 62% 18-24 y.o.

• 53% overall

• I feel that I am suffering from “digital overload”:

• 47% of 18-24 y.o.

• 36% overall



7. Online advertising is unpopular with most 

consumers









Print – More effective for advertising 

• 66% say they can’t remember the last 

time they willingly clicked an online 

ad.

• 63% do their best to block or avoid 

them. 

• 54% are more likely to take action 

after seeing an ad in print vs same ad 

online.



Previous Studies and Results 
TWO SIDES & TOLUNA, 2016

• 91% agreed that, when responsibly produced, used & 

recycled, print & paper can be a sustainable way to 

communicate. 

• 19% incr. over 2013 (72%)

• 88% agreed that, when forests are responsibly 

managed, it is environmentally acceptable to use 

trees to produce products such as wood for 

construction & paper for printing.

• FOR MUCH MORE RESULTS AND GREAT FACTS, 

EMAIL INFO@TWOSIDESNA.ORG

mailto:INFO@TWOSIDESNA.ORG


PRINT AND PAPER…

• Unique sustainable features - unmatched by most 

products 

• Supports well managed forests 

• Provides a more emotional (real) connection than 

screens 

• Great benefits for learning and literacy

• Preferred communication channel by most people 

• Less harmful to health than screens



www.twosidesna.org
SIGN UP FOR E-NEWS!

LINKS TO OUR MOST 

POPULAR MATERIALS:

• Infographics

• Fact Sheets

• Myths and Facts

• Blog

• News

Click the icons below to join us 

on Social Media & Share! 

Get the #PaperFacts

http://www.twosidesna.org/
http://www.twosidesna.org/Two-Sides-Infographics
http://www.twosidesna.org/Two-Sides-Fact-Sheet
http://www.twosidesna.org/Myths-and-Facts
https://twitter.com/search?q=#paperfacts&src=typd
https://twitter.com/twosidesna
https://twitter.com/twosidesna
http://www.linkedin.com/groups?gid=3948123&trk=myg_ugrp_ovr
http://www.linkedin.com/groups?gid=3948123&trk=myg_ugrp_ovr
http://www.youtube.com/user/TwoSidesUK
http://www.youtube.com/user/TwoSidesUK
http://www.facebook.com/twosidesnorthamerica
http://www.facebook.com/twosidesnorthamerica
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THANK YOU!

Two Sides North America, Inc.

info@twosidesna.org

Toll-free: 1-855-896-7433

www.twosidesna.org

mailto:pnr@twosides.info
http://www.twosidesna.org/
https://twitter.com/twosidesna
https://twitter.com/twosidesna
http://www.linkedin.com/groups?gid=3948123&trk=myg_ugrp_ovr
http://www.linkedin.com/groups?gid=3948123&trk=myg_ugrp_ovr
http://www.youtube.com/user/TwoSidesUK
http://www.youtube.com/user/TwoSidesUK
http://www.facebook.com/twosidesnorthamerica
http://www.facebook.com/twosidesnorthamerica

